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ANNUAL REPORT -
COVER Design Concept
Using clean lines based on
the typography and energy
infused by the United Way
red, the company’s balance

of precision and vibrance
with community solutions

o007 et capmres

AANIIUAL
Report
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Auditor’s Report//

In 2007, United Way provided over 368 millkon in core
aperation, program, and gran funding 10 a petwoek of 200
henlth and social service agenches acmss Lhe city,

Design Concept

| carried through the use

of the typography near the
page numbers and the linear
design in the horizontal strip

across the spread.

© 2009 Lindsay Whitfield
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ANNUAL REPORT -
TEXT SPREAD Design Concept

Keeping with the linear theme,
the vertical orange lines
compliment the tone of the
report’s modern sensibility. The

opacity is brought back on the
signature United Way red for
highlighting the totals.

PARTNERS//

AL LS

© 2009 Lindsay Whitfield
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ANNUAL REPORT -
BACK COVER

Design Concept

To compliment the mix of red
and orange inside the report, |
made the back cover orange to
work with the red front cover. |
continued with the arrow theme
and the company tagline to be
the focus after stakeholder’s were
finished reading the report.

Without you, there would be no

© 2009 Lindsay Whitfield
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BROOKE FRASER -
ALBUM COVER Design Concept

Brooke's inspiration from her

trip to Africa is the theme of the
album. To illustrate that | created
a clipping mask of Brooke peering

through Africa with the countries
veiling her face. A green border
was also added to frame the focus
on the central image.

Albertine

© 2009 Lindsay Whitfield
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BROOKE FRASER -
ALBUM BOOKLET

LEWE B WATRNG

b1 e putarsn on Lha greusdbetmesn the elfe: i the ordinasy soundu] o= thisking digss andl derior shils @
rrarte wird blows Srmugh/l watch s lovers s me by Waking abories - whos snd hows std whyailaing sl
o byl Pier vy i e 11 Pl o 11 a0 ] Bt 5000 Find o gl Vs 05 Doveds 1) ol At iy
e kU el N CHORLE.: P b wistinng fod i Bk Tl ba haldineg bach e derkast m i i walbng 't
vew'ra rmachy, “H ¥ rightLove i mating!! 1 ey coution sl the coldThare's no thar hard that §would rrthar
il Thed livwuata Chareipini, Tm wingeee) 1w el £ mfelpie's altoinatl wins Thies 1 i) 1vad, i ooy Tl st Mo Bl
H you eonTha bats s gefing sure ncw Thil you're my maed \CHOSUSTBERIDGE: | could write & rmillan &
lneint e wary i iy ey marrea] ool Lva o [famima with you srd than do it sl egeinddd e | oan 't fome

B B i 0 bl paer s 8L e e abirulid |5k iy marp as o Raait

ALBEATINE
I.-w:hgmmﬂwm.m-wmnummhhdmamm
Al on & el 1 thirk o Blbear B T i Rar s sba | dons s with my ceend

Prowin ol FTHOIELIG Maws that | hive: s, | 55 seapedildeFa th wethin dieaeds b desdPdow that | have bkl i
by iy ity i, | et et g W rewd i | i o @ planes aceona @ datest e’ B | Sy o bn el i tha
duat gor, tha Gt fon, thi st o vy faet Bavenda CHORURIBROGE: |will toll the woskd, 1wl 1] thasm whisa
Vi oyl il by vy wwriordd D el vl theesy Al et ICHDRUSY | 0 06 @ V1804, & Thinsired sy o0 ' | will
call o, Albartral |willl toll tham, Alriing

5. LEWTS 50MNG

H i firsd i sl dlmmirs rathong b this wioeld o wtafy, | can corciuds that | mes nes msds Tor hars!
Ilsurmllmhnmwlﬂrﬂw};«rﬁ hwuﬁlmwﬂuh:fuﬂtrn =
duat mmlpu-d'mﬂp-ihmn1 of the dasr by coman wit TR [
lghulduliulmdmwﬂ-‘!nlﬂnﬂwhopﬂﬂ:wﬁurnm'lmlloummhnwmﬂ-:?ﬁ}cw
oF tha soundabot of the wesng sy B this & 5ol that it s e, o 9 e sk Fres, swaming 0 ooms sveT!
*Cica oy camefort would preter for ma 1o be rumbiing mesid the impanding birth of whee | was bom 10 becamat
CHORUSIBRIDGE: For wa, we 568 ngt long here' Our s b bet o broath, go we barter beoarha ivland |, Twes
rruncla i lwe, 'wmn macls o lowa, | wan mads o know pouf Hops & coming for matopa, ' coming

s i
ey
2% 1y
|

HOSEAT WIFE

1 st mpoks aisnce with $ha sesler raxt 1o mas Sha had & haurt with hessart, baking spsech/That bansd to ming
e sakad bl garendyy What da | s for?” M pes the woes of seaschas sverpwhsia | goF s hearts ra was 1
aratars bs e Thiss's & gresstion o shims no s el thow, "Wt o | s b T™0We are Hases's wile! We
i ppaanchicing this Maflaing pecpls Bue ledkders and weords o leofeas!CHORUSH we e dvea b2 el wa've
wan Bo beanTo find & i our basrts and mowthe, e werd thet wves b neeShed that saliows ikinCome and
v sguin/Lewss ol ypou wers bedoraTo baliows i to Baghed! Thaees truth in I8 coman of cur e Thars o
binin ol & i worage wnad| chil dean's eyec s famiiar, Mos wn wra st bullakeWhas da | B dorTAWe s Mosss's wilsr
W s eysandering ths Haflnng beties B motay s wuth Bl [ CHOSUS PRRIDGE: Wi g woes Thin
chntThat meare: iomething Thal rssnm womwthing'ie s mon than bleod eed snotion,

irklingu and notiors, wtsma o0 cceses

FAITHA,
Thatw's dntanos i the aif ared | cannat maks 1l leive] wsve iy e “roend slot e o blow with ol =y
mightf] cannat serae vou das, though | knoe you're akena hersBt the comiort of pou nesr m what | long bt
CHORUS: When | can't faal you, | have learmesd 1o resch oot just S sama’ Wien | can't haar pou, | o yoo
utill Bt v oy ol | praderd | wanek vons mmoure thaes 1w bo s sncthar desfnd s | was for pou mupbs rm
e i Faishiul A tha Polly of tha paas, thaugh | now it i usdona s feal the guibty ons, 36l pepng 1o
ki it S wiaipar st your rasa, bt i roll avsurd Srp Don s, temwersy pou're T iy Do it bnows
o kit SalCHORUSYBRIDGE: Show me bow | thould lve SuShow ma whens | ihould walb] coust this
woarkd aa lona 5o meaees sre ol | wend Vo e all | st

SEELHS

g el o Wlmen sbme unsoay pichs irse, mrw Priarred i wi h e e @vlorDaremsnt Sas th o snisry (et
Esitwewan cur hands’ And the pesmise 10 tsach yoa the Btk | hurve e red 5o FunCHORUSSOT ik W hat will pou
lova i oWt b | o for youtthat will we laavs babindowLaaming as you'r growing, rot vet
oncainig thes wossia 't whways it . st wn ft i o RO LIRS TRUMISTAL NigheFislel of niars

wherds i prche pov wned rasm 1 dad e aredl w8l b a0a B0 oo !

Design Concept

Since the album was about
Brooke's travels through Africa,
| created framed snapshots of

things she would have seen along
her journey. The green grunge
background sets the tone for
each page with an earthy palette
as a calling for involvement in
social justice.
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BROOKE FRASER -
BACK COVER Design Concept

Brooke's faith in Jesus flows
throughout her writing and one
of the lyrics really captured what

the album is saying nicely. | kept
with the script typeface and
central placement to work with
the album cover for consistency.

© 2009 Lindsay Whitfield
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FREEDOM 55 -
AD 1

You've got...
ramps to jump.

‘-... ....mm* BT 111

TR RRpneer

CALL 1-800-565-2881 =/ [—
www. lifeedge.ca =/ Financial

Design Concept

| used a mask for the wave to
indicate transition in life that the
target audience is experiencing.
The photography was muted

using adjustment layers and the
blue and orange are analogous,
setting a soothing yet playful tone
for an aging yet active audience.

© 2009 Lindsay Whitfield
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FREEDOM 55 -
AD 2 Design Concept

YOU Ve gOt o | used a mask for the wave to
. ’ indicate transition in life that the
mountafns tO Cl-’mb' target audience is experiencing.

The photography was muted
using adjustment layers and the
blue and orange are analogous,
setting a soothing yet playful tone
for an aging yet active audience.

CALL 1-800-565-2881 — ff [
www.lifeedge.ca “~/ Financial
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FREEDOM 55 -

AD 3 YOU,Ve g(}t . Design Concept

| used a mask for the wave to

waves to CatCh' indicate transition in life that the

target audience is experiencing.

The photography was muted
using adjustment layers and the
blue and orange are analogous,
setting a soothing yet playful tone
for an aging yet active audience.

Get ahead of your
game with LifeEdge m...
because you're never too

www.lifeedge.ca =/ Financial
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TYPOGRAPHY - Ir= Y S Al ey T L \
POSTCARD Do) Ly | Design Concept

, | used the background of the
postcard to demonstrate with
various leadings the entire
Helvetica Neue font family.
The typeface was created
in Switzerland, so | used the
Switzerland flag pantone red with
the modern, linear letter K to
house the font name and swiss

Crosses.

Clear the clutter with a clean haas.
© 2009 Lindsay Whitfield
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PEACHPIT PRESS -
BUSINESS CARD (FRONT) Design Concept

Peachpit Press is a modern,
digital company. Clean lines and a
bright, fresh orange brought out

their technology based solutions.
The condensed typeface in two
weights presented a structured
and bold look, which was the
right balance of stability and
modern innovation.

OPeachpit Press

Joe Smith 1249 Eighth Street
President Berkeley, CA, 94710

Tel: 510-524-2178
Fax: 510-524-2221

info@peachpit.com www.peachpit.com
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PEACHPIT PRESS -
BUSINESS CARD (BACK) Design Concept

For the back of the business
card, | chose to invert the
colour scheme for contrast with

the bright orange grabbing
attention and the peach symbol
coming more into focus in white.

© 2009 Lindsay Whitfield
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PEACHPIT PRESS -
ENVELOPE Design Concept

The envelope kept with the
orange bar at the top and logo
with contact information, but
the tagline and URL were added
in to show digital elements are
important to them. The back flap
is also in orange to brighten up

D Peachpit Press the envelope.

1249 Eighth Streat
Berkeley, CA
04710, USA

"Essential resourses for the creative commuoniiy™
www.peachpit.com
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PEACHPIT PRESS -

LETTERHEAD Design Concept

(9 Peachpit Press

1249 Elghth Stréat
Berioaley, CA, 94710
Tel: 510-524-2178

The letterhead kept with the
same theme, the orange bar at
the top and logo with contact

ww_peachiph, com
information, and like the
envelope, the tagline and URL
were added in the bottom to
show they are a digitally-focused
company.

“Essentlal resourses for the creatlve communlty.””

© 2009 Lindsay Whitfield
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RALPH LAUREN -

BOX PACKAGE Design Concept

Passionate and earthy colours
were used in this concept
re-launch package for Valentine's

Day 2009. Cranberry, sage, and
cream were incorporated into a
custom plaid design.

© 2009 Lindsay Whitfield
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Lykke Li Cool Hand Luke Damien Jurando Q-Tip Jamie Lidell

G0D0. LFE. PAOGRESSNE CLLTURE MELEWAKTMALATSE SO

WHAT OBAMA'S 8
PRESIDENCY MEA
FOR CHRISTIANS™

L

HOW THE MABKET
PLANS TO RECOVER

PASTOR CONVERTS
NIGHT CLUB FOR
THE UNCHURCHED

ION

JRLEYS BEG STAR 15 ALSD AFRICH'S BEi5GEST ACMBCATE,
BUT BOMNO KM O MAHE THE CASE FOR AID
WITH HIS HEAD, NOT HIS HEART,

L

MARCH APFIL 2005 5458

Design Concept

Directed by Relevant'’s house
style, the sizing and colour
emphasis in the cover lines, flag,
and close up photo complete

Relevant’s brand. To introduce
the theme of the feature, |
created Bono's signature bullet
from his jacket for the headline
and opening collage.
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RELEVANT MAGAZINE -

OPENING SPREAD Design Concept

The magazine often uses collage
to open their features, so |
created one in Photoshop using
blending modes and colour

balance adjustment layers.
The headline is often a funky
typeface and the gold star and
green page furniture bring the
army-theme to life.

TR | T BT R SN LTI e T

w8 P Wy g 8
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SMART CAR - .
SELL SHEET smart Design Concept

fortwo . Oupé This sell sheet pairs with a smart

2008 ] car brochure, which targets a

25-35 year old urban woman who
wants a car compact enough

for the city, but full of fun in its
colours and features. Anagolous
colours from the stock imagery
and a tagline were created to fit
the urban theme.

1 Theer mscerr than ericagh pem for you e birdoppag in the loggr comparimend, By oo
L b e ety ot g ot il e e oo, Hlot by e dery i e, ey

el
cmpercity v e st sbomiary
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SMART CAR -
BROCHURE SUB-SECTION Design Concept

The rainbow indicating a
section start and the use of
the bubbles and lines paired
with a black background

create a fun yet sophisticated
tone for the 25-35 year old
urban woman.

Pl DL TYW0EM, ST S0 ESA0NHE, Iepnesanl .

ispaaiies — Vi dem MO 15
. 1'% e b0 pou it o with i iake

o Bowrd Would you Fke mose comifort foe pour Feel, mave viorsge 1pae 4

e b o il SEATL — OF Sverylhang o onge ! Voull Rad the campiele
SPRMT SOOHR0TE, PrOQrarET o D CLERI R TESOTR CLROCUE

© 2009 Lindsay Whitfield


mailto:info@lindsaywhitfield.com

info@lindsaywhitfield.com
905.535.0992

SMART CAR -
BROCHURE ACCESSORIES Design Concept
Bringing back the bubbles
and the photography in
circles and a neon sign-like
typeface the tone of urban

play sets the mood.

© 2009 Lindsay Whitfield
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