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Design Concept

ANNUAL REPORT –
COVER

Using clean lines based on 
the typography and energy 
infused by the United Way 
red, the company’s balance 
of precision and vibrance 
with community solutions 
was captured.
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Design Concept

ANNUAL REPORT –
SUB-SECTION

I carried through the use 
of the typography near the 
page numbers and the linear 
design in the horizontal strip 
across the spread.
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Design Concept

ANNUAL REPORT –
TEXT SPREAD

Keeping with the linear theme, 
the vertical orange lines 
compliment the tone of the 
report’s modern sensibility. The 
opacity is brought back on the 
signature United Way red for 
highlighting the totals.
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Design Concept

ANNUAL REPORT – 
BACK COVER

To compliment the mix of red 
and orange inside the report, I 
made the back cover orange to 
work with the red front cover. I 
continued with the arrow theme 
and the company tagline to be 
the focus after stakeholder’s were 
finished reading the report.
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Design Concept

BROOKE FRASER –
ALBUM COVER

Brooke’s inspiration from her 
trip to Africa is the theme of the 
album. To illustrate that I created 
a clipping mask of Brooke peering 
through Africa with the countries 
veiling her face. A green border 
was also added to frame the focus 
on the central image.
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BROOKE FRASER – 
ALBUM BOOKLET

Since the album was about 
Brooke’s travels through Africa, 
I created framed snapshots of 
things she would have seen along 
her journey. The green grunge 
background sets the tone for 
each page with an earthy palette 
as a calling for involvement in 
social justice.
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BROOKE FRASER – 
BACK COVER

Brooke’s faith in Jesus flows 
throughout her writing and one 
of the lyrics really captured what 
the album is saying nicely. I kept 
with the script typeface and 
central placement to work with 
the album cover for consistency.
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Design Concept

FREEDOM 55 – 
AD 1

I used a mask for the wave to 
indicate transition in life that the 
target audience is experiencing. 
The photography was muted 
using adjustment layers and the 
blue and orange are analogous, 
setting a soothing yet playful tone 
for an aging yet active audience.
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FREEDOM 55 –
AD 2

I used a mask for the wave to 
indicate transition in life that the 
target audience is experiencing. 
The photography was muted 
using adjustment layers and the 
blue and orange are analogous, 
setting a soothing yet playful tone 
for an aging yet active audience.
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FREEDOM 55 –
AD 3

I used a mask for the wave to 
indicate transition in life that the 
target audience is experiencing. 
The photography was muted 
using adjustment layers and the 
blue and orange are analogous, 
setting a soothing yet playful tone 
for an aging yet active audience.
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TYPOGRAPHY –
POSTCARD Design Concept

I used the background of the 
postcard to demonstrate with 
various leadings the entire 
Helvetica Neue font family. 
The typeface was created 
in Switzerland, so I used the 
Switzerland flag pantone red with 
the modern, linear letter K to 
house the font name and swiss 
crosses.
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Design Concept

PEACHPIT PRESS –
BUSINESS CARD (FRONT)

Peachpit Press is a modern, 
digital company. Clean lines and a 
bright, fresh orange brought out 
their technology based solutions. 
The condensed typeface in two 
weights presented a structured 
and bold look, which was the 
right balance of stability and 
modern innovation.
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PEACHPIT PRESS –
BUSINESS CARD (BACK)

For the back of the business 
card, I chose to invert the 
colour scheme for contrast with 
the bright orange grabbing 
attention and the peach symbol 
coming more into focus in white.
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PEACHPIT PRESS – 
ENVELOPE

The envelope kept with the 
orange bar at the top and logo 
with contact information, but 
the tagline and URL were added 
in to show digital elements are 
important to them. The back flap 
is also in orange to brighten up 
the envelope.
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PEACHPIT PRESS – 
LETTERHEAD

The letterhead kept with the 
same theme, the orange bar at 
the top and logo with contact 
information, and like the 
envelope, the tagline and URL 
were added in the bottom to 
show they are a digitally-focused 
company.
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RALPH LAUREN –
BOX PACKAGE

Passionate and earthy colours 
were used in this concept 
re-launch package for Valentine’s 
Day 2009. Cranberry, sage, and 
cream were incorporated into a 
custom plaid design.
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Design Concept

RELEVANT MAGAZINE – 
COVER

Directed by Relevant’s house 
style, the sizing and colour 
emphasis in the cover lines, flag, 
and close up photo complete 
Relevant’s brand. To introduce 
the theme of the feature, I 
created Bono’s signature bullet 
from his jacket for the headline 
and opening collage.
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RELEVANT MAGAZINE –
OPENING SPREAD

The magazine often uses collage 
to open their features, so I 
created one in Photoshop using 
blending modes and colour 
balance adjustment layers. 
The headline is often a funky 
typeface and the gold star and 
green page furniture bring the 
army-theme to life.
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SMART CAR – 
SELL SHEET

This sell sheet pairs with a smart 
car brochure, which targets a 
25-35 year old urban woman who 
wants a car compact enough 
for the city, but full of fun in its 
colours and features. Anagolous 
colours from the stock imagery 
and a tagline were created to fit 
the urban theme.
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Design Concept

SMART CAR – 
BROCHURE SUB-SECTION

The rainbow indicating a 
section start and the use of 
the bubbles and lines paired 
with a black background 
create a fun yet sophisticated 
tone for the 25-35 year old 
urban woman.
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Design Concept

SMART CAR –
BROCHURE ACCESSORIES

Bringing back the bubbles 
and the photography in 
circles and a neon sign-like 
typeface the tone of urban 
play sets the mood.
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